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Type In Rs 
Cr 

No of Shares (Mn) 
% of 
Issue 

Upper Lower 

QIB 950 14.66 15.40 50 

NIB 285 4.40 4.62 15 

Retail 665 10.26 10.78 35 

Em-

ploy. - - - - 

Total 1,900 29.32 30.79 100 

Details of the Issue 

Price Band ₹ 617  – ₹ 648 
Issue Size ₹ 1,900 Cr 
Face Value ₹  5   
Bid Lot 23 
Listing on BSE, NSE 

Post Issue Mcap ₹ 13,752.57 Cr 

Investment Range ₹  14,191 -  ₹ 14,904       

Important Indicative Dates (2023) 

Opening 30 –  Oct 
Closing 01 – Nov 
Basis of Allotment 06 –  Nov  

Refund Initiation 07 –  Nov 

Credit to Demat 08 – Nov 

Listing Date 09 – Nov 

Offer Details 

Offer Size ₹ 1,900 Cr  

Fresh Issue ₹ 1,900 Cr 

OFS - 

Company Profile  

Cello World Ltd is a renowned Indian consumer product company, specializes in three 

key categories: writing instruments and stationery, molded furniture, and consumer 

housewares. With over six decades of industry experience, Cello World has developed a 

deep understanding of consumer preferences. The company operates 13 manufacturing 

units spread across five different locations in India and has plans to establish a glass 

manufacturing facility in Rajasthan, equipped with European machinery for improved 

productivity and expanded manufacturing capacity.  

As of March 31, 2023, Cello World boasts an impressive portfolio of 15,841 stock-

keeping units (SKUs) covering various product ranges. Their national sales distribution 

team comprises 683 dedicated members. Key strengths of the company include a robust 

market position and strong branding, diverse product ranges to cater to various custom-

er needs, a proven track record of business and product category expansion, and an 

experienced management team with domain expertise.  

 

Business Highlights & Services  

company, established in 2018, has a strong track record of successfully expanding new 

businesses and product categories. The founders has launched the glassware and opal-

ware business under the "Cello" brand in 2017, achieving impressive revenue growth 

from ₹1,483.59 million in 2021 to ₹2,760.16 million in 2023, with a CAGR of 36.40%. In 

the first three months of 2023, revenue reached ₹739.78 million. 

Additionally, it introduced the "Unomax" brand for writing instruments and stationery in 

2019. Sales have shown remarkable growth, with a CAGR of 41.03%, going from 230.31 

million units in 2021 to 458.10 million units in 2023. Revenue for this category was 

₹834.09 million in the first quarter of 2023, and "Unomax" consistently delivered the 

highest EBITDA margin in the past three years. Furthermore, in 2017, company’s found-

ers played a pivotal role in launching the cleaning aids business under the "Kleeno" sub-

brand, achieving steady growth, with sales increasing from 5.35 million units in 2021 to 

7.12 million units in 2023. Revenue for this business was ₹186.51 million in the first 

quarter of 2023. 

As of June 30, 2023,company owns/leases and operates a total of 13 manufacturing 

facilities spread across five locations in India. They are also in the process of establish-

ing a new glassware manufacturing facility in Rajasthan. It manufacturing capabilities 

are extensive and enable to produce a wide variety of products in-house. For the Finan-

cial Years 2021, 2022, and 2023, as well as the three months ending June 30, 2022 and 

June 30, 2023, a significant portion of revenue, ranging from 78.65% to 82.63%, is gen-

erated from in-house manufacturing operations. These figures illustrate the substantial 

contribution of internal manufacturing to overall revenue. 

For products not produced in-house, primarily steel and glassware items, it collaborate 

with third-party contract manufacturers who produce these goods under brand name 

through agreements with them. 

It large-scale manufacturing and efficient supply chain management enable to benefit 

from economies of scale in various aspects of business. It also prioritize maintaining 

optimal inventory levels at manufacturing facilities through the use of technology and 

market information. Moreover, it place a strong emphasis on upholding high-quality 

standards and adhering to good manufacturing practices.  

Company boasts a robust pan-India distribution network, which has evolved over six 

decades, stemming from the network established by CPIW for thermoware and plastic 

materials.  

No of shares (Mn) 
Fresh Issue of Shares - 

Offer for Sales 29.32 

Total No of Shares 29.32 
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This network is supported by a 721-member sales team equipped with an enterprise resource planning system, ensuring efficient produc-

tion forecasting and inventory management. It maintain enduring relationships with distributors and retailers, reaching customers 

through various channels, including modern trade, e-commerce, and corporate and government clients. It brand recognition is reinforced 

through diverse marketing initiatives, such as in-shop displays, social media ads, and print media campaigns, managed by a 24-member 

marketing team. It brand identity is further solidified through memorable campaigns like "Cello – Companion for Life" and "Don't Just 

Write, Glide."  

Brand and Product 

Consumer Houseware: Product Under the consumer houseware products category are offered and sold under the well-known "Cello" 

brand, and it product brand lineup includes popular sub-brands like "Kleeno," "Puro," "Chef," "H2O," "Modustack," "Maxfresh," and "Duro."  

 

 

 

 

 

 

 

Writing Instrument and Stationery: Product under the writing instruments and stationery product category are offered and sold by us 

under the “Unomax” brand. The popular sub-brands under the “Unomax” brand include “Ultron2X” and “Geltron”.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Moulded Furniture and Allied Product: Product under the moulded furniture and allied products category are offered and sold by it 

under the “Cello” brand. The table and image below set forth an overview of range of products under the moulded furniture and allied 

products product category:  
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Distribution Network 

Company’s nationwide sales and distribution network, backed by a dedicated team of 721 sales members, is a cornerstone of successful 

product launches. It empower field staff with enterprise resource planning systems for production forecasting and inventory optimization. 

It enduring partnerships with distributors and retailers allow them to gather valuable consumer insights and market feedback. This in-

forms them to make decisions on product-market fit, pricing discounts, and festive season advertising campaigns, ensuring products meet 

customer needs and market demands efficiently.  

 

 

 

 

 

 

 

Manufacturing Facilities and Production Capacity 

Company has 13 manufacturing facilities in India, including eight facilities in Daman in the Union Territory of Daman and Diu; two facili-

ties in Haridwar, Uttarakhand; one facility in Baddi, Himachal Pradesh; one facility in Chennai, Tamil Nadu; and one facility in Kolkata, 

West Bengal. It revenue derived from in- house manufacturing operations aggregated to 78.65%, 82.63%, 79.37%, 82.08% and 79.67% of 

total revenue from operations for the Financial Years 2021, 2022 and 2023, and the three months ended June 30, 2022 and June 30, 2023, 

respectively. The remaining products (consisting mainly of steel and glassware products) are manufactured by third party contract manu-

facturers who manufacture products with their branding pursuant to contracts with them. 

 

 

 

 

 

 

 

 

 

 

 

The production capacities of manufacturing facilities as of June 30, 

2023: 
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Competitive Landscape 

Segmentation of Indian consumer glassware market basis price: 

 

 

 

 

 

 

 

 

Key players and their presence across various consumer ware and related categories 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Peer Comparison 

 

 

 

 

 

 

 

 

 

Revenue from Key Operations                                                                       PAT from key operation’s 

Name of the company 
Face Value 

(₹) 

Total Income 

(₹ Cr) 
EPS NAV (₹) P/E RoNW(%) 

Cello world Ltd 5 1,797 13.17 56.84 23.17 18.23% 

 Peers Group 

Borosil Ltd 1 1,027 7.86 67.97 50.59 11.50% 

Kokuyo Camlin Ltd 1 775 2.44 26.18 57.97 9.31% 

La Opala RG Ltd 2 452 11.08 69.18 40.81 15.87% 

Stove Kraft Ltd 10 1,284 10.86 122.13 51.49 8.87% 

TTK Prestige Ltd 1 2,777 18.34 139.85 43.78 13.11% 

linc Ltd 10 487 25.15 123.39 33.39 20.38% 
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Companies Competitive Strength : 

 Well-established brand name and strong market positions. 

 Diversified product portfolio across price points catering to diverse consumer requirements. 

 Track record of scaling up new businesses and product categories. 

 Pan-India distribution network with a presence across multiple channels. 

 Ability to manufacture a diverse range of products and maintain optimal inventory levels. 

 Skilled and experienced management team. 

 Strong historical financial results  

 

Key Strategies Implemented by Company  

 Continued innovation to grow wallet share and expand consumer base. 

 Expand distribution network. 

 Scale up branding, promotional and digital activities. 

 Scale up branding, promotional and digital activities. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Valuations and Recommendation:  

 Cello world Ltd annualized earning arrives at ₹ 331.32 Cr for 3MFY23. At upper price band of ₹  648 Cr, Company is  looking for 

post issue market cap of ₹ 13,752.57 Cr, Which implies a earning multiple (P/E) of 41.51(x). 

 Based on the valuation, issue appears to be fairly valued, company has consistently demonstrated its manufacturing and pro-

duction prowess through a continual stream of innovative products across a wide range of consumer household categories, ap-

pealing to various age groups. This strategy has not only expanded its customer base but has also grown its market presence 

and share in each product category. Additionally, it has strategically elevated its branding efforts, successfully attracting new 

customers and securing a greater foothold in its respective product segments. This has involved moving up the value chain in 

each market segment. The company has established a robust brand identity based on effective branding advertisements and 

marketing campaigns, such as "Cello – Companion for Life," "Cello – Rishta Zindagi Bhar Ka," "Hot Chahiye Toh Cello," and "Don't 

Just Write, Glide." Company is poised to become a leading player in its business verticals. With a substantial addressable market 

exhibiting an average growth rate of 16%, the company possesses strong financials and maintains a debt-free balance sheet. All 

of these factors position CWL as an attractive growth opportunity. Hence, we  recommend an "Subscribe" rating for the issue.  

Particulars (Rs Cr) 2023 2022 2021 

Equity Share Capital 97.50 0.10 0.10 

Reserves 239 88 (107) 

Net worth as stated 666 444 290 

Revenue from Operation 1,797 1,359 1,050 

Revenue Growth (%) 32.19% 29.51%  - 

EBITDA as Stated 437.28 349.50 286.87 

EBITDA margin (%) 24.34% 25.71% 27.37% 

Net Profit for the period 285.06 219.10 165.55 

Net Profit (%) as Stated 15.87% 16.15% 15.77% 

EPS (₹ ) 13.65 10.46 7.75 

RoNW (%) 39.98% 45.94% 52.21% 

ROCE(%) 44.48% 40.92% 58.73% 
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Disclaimer: This report has been prepared by GEPL Capital Private Limited ("GEPL Capital " ). GEPL Capital is regulated by the Securities and Exchange Board of India. This report does not constitute a 

prospectus, offering circular or offering memorandum and is not an offer or invitation to buy or sell any securities, nor shall part, or all, of this presentation form the basis of, or be relied on in connection with, any 

contract or investment decision in relation to any securities. This report is for distribution only under such circumstances as may be permitted by applicable law. Nothing in this report constitutes a representation that 

any investment strategy, recommendation or any other content contained herein is suitable or appropriate to a recipient’s individual circumstances or otherwise constitutes a personal recommendation. All invest-

ments involve risks and investors should exercise prudence in making their investment decisions. The report should not be regarded by the recipients as a substitute for the exercise of their own judgment. Any 

opinions expressed in this report are subject to change without notice and may differ or be contrary to opinions expressed by other business areas or groups of GEPL Capital as a result of using different assumptions 

and criteria. GEPL Capital is under no obligation to update or keep current the information contained herein. The securities described herein may not be eligible for sale in all jurisdictions or to certain categories of 

investors. Options, derivative products and futures are not suitable for all investors, and trading in these instruments is considered risky. Past performance is not necessarily indicative of future results. Foreign curren-

cy rates of exchange may adversely affect the value, price or income of any security or related instrument mentioned in this report. Any prices stated in this report are for information purposes only and do not 

represent valuations for individual securities or other instruments. There is no representation that any transaction can or could have been effected at those prices and any prices do not necessarily reflect GEPL Capi-

tal’s internal books and records or theoretical model-based valuations and may be based on certain assumptions. Different assumptions, by GEPL Capital or any other source may yield substantially different results. 

GEPL Capital makes no representation or warranty, express or implied, as to, and does not accept any responsibility or liability with respect to, the fairness, accuracy, completeness or correctness of any information or 

opinions contained herein. Further, GEPL Capital assumes no responsibility to publicly amend, modify or revise any forward-looking statements, on the basis of any subsequent development, information or events, or 

otherwise. Neither GEPL Capital nor any of its affiliates, directors, employees or agents accepts any liability for any loss or damage arising out of the use of all or any part of this report. In no event shall GEPL capital 

be liable for any direct, special indirect or consequential damages, or any other damages of any kind, including but not limited to loss of use, loss of profits, or loss of data, whether in an action in contract, tort 

(including but not limited to negligence), or otherwise, arising out of or in any way connected with the use of this report or the materials contained in, or accessed through, this report. GEPL Capital and its affiliates 

and/or their officers, directors and employees may have similar or an opposite position in any securities mentioned in this document (or in any related investment) and may from time to time add to or dispose of any 

such securities (or investment). The disclosures contained in the reports produced by GEPL Capital shall be strictly governed by and construed in accordance with Indian law. GEPL Capital specifically prohibits the 

redistribution of this material in whole or in part without the written permission of GEPL Capital and GEPL Capital accepts no liability whatsoever for the actions of third parties in this regard.  
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